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TOPIC 1. Choosing your topic 
 
Choosing your dissertation topic can be tricky. Here are a few ways to find an 
interesting topic area:  
 

- What am I at least a little bit excited about? Be sure that to pick a topic you 
like: you are going to spend several months stuck with it. 

- What do I already know about this topic that is of interest, unusual, innovative? 
- Do I have already a little bit of knowledge in this area? It is best to have at 

least some insight on a topic before starting digging into it. You can have 
insight in an area from a course you liked, a book or article you read, an 
internship, or through someone you know.  

 
I am personally interested in following students on the broad areas of: 

- Social media marketing 
- (Online) consumer engagement 
- (Online) brand management 
- Storytelling in advertising  
- Marketing of extreme fitness brands  

 
All these topics can have a digital component, or not.  
 
Once you have an idea of the broad area you are interested in, you need to find an 
angle to approach it, something worth investigating in that area. A few tips to get 
there: 
 

- Start reading! Read academic articles on the topic and see what kind of 
research already exists there. 

- In these academic articles, look at the last couple of pages; they usually give 
directions for further research in that area. 

- Think of specific contexts to which this broad area applies, you might want to 
focus on a specific industry, type of product, or geographic area. The 
important part is that there should be something special about this context, 
and not just the fact that you like it.  

 
e.g. If your broad area is online consumer engagement, you can decide to investigate 
how consumers with rare diseases use it to exchange knowledge about their 
condition and how this impacts the marketing of drug manufacturers. 
Or  
If you are interested in e-commerce, which aspects of the design of an online 
shopping cart increase the average basket size for senior shoppers.  
 
Etc… 
 
A lot of students usually think it is enough to choose a broad area and do not choose 
a specific angle or phenomenon to investigate. Then they get stuck on the broad 
topic and never formulate a clear research question – try and be as specific as 
possible.  


